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Tab.1 The growth of tourist number from 2000 to 2019 in main tourism cities of China (ten thousand)

bt i il I il Mt [EZIN Bt |
20004F 10200 784810 187924  927.71 2305 1501 868.37 63229  532.95
20054F 12500 9011.94 234025 152638 326596 3220 1104.99 46729  958.0
20104F 18000  21463.16 369158 226471 630489 6366 209771 1884.63  2439.7
20154 27000 27569.42 485437 415650 12000 10175.19  4253.61 312147  4470.8
20194 31800 3614051 587372  5501.08 207004  14596.69 13500 4077.07 711527
(R 312 461 3.13 5.93 8.98 9.72 15.55 6.45 13.35

s AR RE=2019 47 Y Bk i A 202000 47 P i K, B8 R U5 T 45 AN T AR A7 2 Pl R 28 e AL 22 R RG24
o BT BRAER Gt R ATAN R, A SCH BE 1 PRI ABVE A AR | SO ST R A 3 ARANVEL
BRI 2%,

TR WEAR G A B SCAROR 1 ST i — 20 e R e %) SRR & o v R 4 R 2 0k i A ik
Ui i J S PRI X A 10~20 4F 1l i T s JE R i, LT B0 30T 78 o 1R D 2
R RS As B R, Bn, CheN R & e SR (2004—2025) ) FWATH
TERIAN P ) A A i T N B SRR 5%~6% 2 8], FFiRE T —1>4000 77 ANIR Y fefd:
R NIRRT, X —FRiELE 2007 AE SR oSm , 3] 2019 AR [ ik liE A2 EL ik
207004 T AR (1) 92 b, AT AIRE R b, S iRERy gt b
AETFT UL, 5 T R I o B i R B3

MR R A R RAE D BRI . SRR ZE, MEEAE RA =
], EHLBRIEER, el I A E AR, BRYE T
F (Couchsurfing Host) , IXFE BRI IiF (New Urban Tourism) “EJiER 1T LG AN H
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MR, EAEmm R s5 . i BEEIE . 5K, DU m A RIE A (an
BOE. WEE) MM, s XME R, MR R H & 28 8] fE 0] & A
WG A T 250, TEARFIE S, P23 iR IR KB & i i 1Tt s 42k
MYARSZ RE ST b e R R AR, AR T s R H R AR B A AR e . XA R R i
s RIGH, MR At BR A FE R TF (Overtourism) LG C &9 2R A2 G,
AT —RIRI TR, Hofr, 5T Meadows S5 (HERKAUMBR) BT IR I A =4S
MUAR RO TR, WIEWEARE. s, oA MirE DA RSN, 2%
FHTRIE NG o BRI S E B R AETE T/ N R B A A 8], an— BB 5 X
FEDCURRGEHL T, TR0 L SRR IR A 3l AT SRR BE

AN oK B4 e T e SOR S BERRIETY IR A A 4 e i i i e K ) 30
GG E g7 FATTSCRIBUA AR R 27 F15E b, AR — eI A S A AR IR T
IRWEHE A RIS, — el B SOBAH 1 A R s, R Sk Y - R
BB . SR, SXANER S B SO AR o 8, BEIRIR 20t K, R IFE AN 0] 150 A 1Y) SR R il
WA SE AR BB GEE AT, Ml BN T T 5ol L g R0 S DR 0 T i 0 46 2 3 9 i) 3
WHITTE . W, ASCRE A ERM AN R, 38 2R Y S B pEFE 42t — el AT 0 7
ZEUUFNWrI T AR e B 25 3B R, A & TR S AT A B i 2% |
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2.1 FciFHELE BOIEHK IR IR 53 E AR ifF

TR 25 R BE R AR BRANN A2 BT S X, S s RN S SR e fri it A i, DA SO
A . TR BRIt 2 1 0 BRI, 348 PR A BT 30 T i it 2 28 S A 381 i R ) H A2 0
AN AT s G bl Al 57 3] Foe B A RN A FR A 52l o o B R A A B Fh T 2 R M
ARG ARG S T IR R e S PR, @& R BY . EE ehaE . B Rk 55
B, WERIRIEAR R, SR RATE BTR RN RY, R, e e B A iR e 2 il
W TAESSE R S kAR SR AR R OMERE ., AR, HEA
L WA RECY, TIE, —RIVESARIZEBARE, JHfe 8 28 E WiRIFA I
MEZERTT A thiok o ot , 345 T4 . &0 LR Z2 ) m ks Mk IRV Y “n]
2 oM BR” PRiE (Limits of Acceptable Change)™, “# & PF45#E)¥ " (Carrying
Capacity Assessment Process)"”, “UiE 2 B PEAkik (Visitor Impact Management)™” |
“UF BARL 5 IR Hi AR 77 (Visitor Experience and Resource Protection)?! J14h
TFFAAS HIHESE (Outdoor Recreation Management Framework )™ “UiF &G sl 45 ALK
5 (Visitor Activity Management Plan) ™l “Jik Ji# 45 BRa (LA A" (Tourism Optimization
Management Model)™, DI M idi H FIEAG R I AL 25 B PR 1 “HiRiE 45 = X [A] 7 (Carrying
Capacity Value Stretch )%

TESZE, AN AP A HESR G T8 B H AR, AR H AR 45 il ik it A= 28
WEERY 2, AR A A AT A PP AL s ARG TR AR T s | IR A SR
15, AR EE, X — DIy . AR AR, FIW T R
LA BRAFE PRt S X L W . R T AR B AR, A & e . AR
PR g WA GR BEAE NIRRT, s M ket 2 0 IR R 22T ThRe b i . 8
FRRELL ST iR DB R, WX HbR s Do s i XA, — e, T
DR RIS, IR SR A, kiR R ORI S R
SER, BTG, WA ATRENCS B 20 . TR AR O SR W 5 | Bk, g |2
TR, T R RS R A FRAIEBROA
2.2 JiRiiFEE K HUIE KR IR 5 33 EE AR AL

iR R SR A IR [ o) 2 T e e i A PR o AR AR Ak T PR e e i B B, P
JE R NATH f5 31K AR T oK SR s, BEes Iy A 2 BIgih, il A AT
TEARAIE AR, BOEFF 40 Z4E LT, HhELEIRMIRIEFR KISTEN K, (HR#kh
XA ST YR i C e R IR TR . andy, iR i S A e s b, T 2
TA TIEBEAL, (AREAIRTTE— & B N REAE I 5 | B AT & B 2 AR AR e 1Y, JUHE
R . HHFER, KT R ZA R, R Em i oK . XA
ST iR I e SR ) R B AN A A PR PR B A2 I AE T N VAR (B AR AL . PR
[B) AT SR SR R R R R i e teah, s 9% sctlk . eI WL R — RS AR
SRR SR R R 2 e, 3 R IR R A T gl o BRI, R — T A
S DRI S A Bt ot SEPRTR oK, REORE D, ISR ToR SeE I Rt 2
[r] e B 11T A2 1) 7 it T 5 PR R PR TR, B ik S i e g A B o

W RIS TR MR AR E B Z R B, (HICfE Lo AR SCHE 1 R
“3d EERREAE” (Over Tourismification) —Ia>RFE o &I TRIE= A 2w M ik
Jirfk” (Tourismification) ™ FIH AT “fikfiF# L™ (Touristification/Touristization)"™"*",
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AT SZE SO 38 B P 7 2 2 AR B R R oK B EE R AR, (H— BB DA AT A
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fesk =z REITR . IRATRIEALZS “ HIEAN rRIME AR U R . R T 2R e
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TEEHL, EEE N DURWr A dtalk eyl , Fig 1 The analytical framework on limits to growth of urban tourism
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) BEH IR : TEA/AECOM. The Global Attractions Attendance Report for 2018, 2019,
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Fig. 2 The growth of tourist number and tourist income from 2006 to 2019 in Zhuhai city
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R2 20092018 FE KB HIBEE WK RIER
Tab. 2 The growth of hotel industry from 2009 to 2018 in Zhuhai city

S| 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
R A SBTIT) 61040 69488 81310 76552 74630 155784 193646 203148 263141 312240
BAAELC) 90 92 87 89 100 108 111 117 128 129
G N INE (N 14508 14873 14458 14104 16969 19464 20044 20156 21164 22157
B A IT) 153942 179124 192744 206498 201033 421366 539800 585476 661682 737534
R () 76 76 73 75 85 92 95 100 96 108
— PRI () 11 14 12 12 13 15 16 17 32 21
HoAhAE1E M55 () 3 2 2 2 2 1 0 0 0 0

e BERRIE GRS T2 (2009—2019) ), 2014 A1 8 B AR E L A G 1T DARYE BRI Tk, # BB nT B 424
FBl, 2014 4E5 8 S HE 2013 4EHEHK 9.6% , Bl A B3GR 5 0 B AU R AT Y

ULEA AL, DA BRE SN 5L B B SR , BRI S L& B W 2 A B B SR — B
BEM 2008 4E 19 59321 5 7C° FTH3 2013 4E 1) 74630 T3 o6, AFEIH KR 4.7%; 45
B M 2013 4E 11 74630 T3 TG H] 2018 4E 1Y 312240 T3 76, AR K #8514 33.14% ., [AlAEHD
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Tab.3 The growth of star-rated hotels from 2005 to 2018 in Zhuhai city

i H 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
RIS 76 80 87 88 93 93 87 83 81 76 66 66 66 68
FRBFK) 5 5 6 8 8 8 8 9 9 8 8 8 8 8
M E(F) 9 8 8 8 9 10 9 8 8 8 8 8 8 8
“REREK) 46 54 6l 64 68 67 64 62 60 56 47 47 47 49
& D () 10598 10276 11613 11816 11940 12116 11579 11384 11650 12139 9905 9905 9832 10197
IRAEL(K) 18030 20048 20231 19701 20089 19429 18691 18136 18585 19367 15819 15819 15575 16150
AR (%) 68.06 68.11 669 646 537 586 602 60.53 60.18 61.5 59.04 59.04 60.57 62.38
H& LR 7213 6999 7769 7633 6411 7100 6971 6891 7011 7465 5848 5848 5955 6361
ik ([])
T BEGHHGE = 2 5o LR Bk GRS T4 (2006—2019) ).
© BHFRIE T (RIS %(2009) )
@ BAREAIETF 2005 4FH1 2018 AF-TRif i 6] R & s Fih 22 R Gt A .
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The growth of urban tourism: With or without limit

LIANG Zengxian"?, BAO Jigang"’
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Abstract: The growth of urban tourism has received wide attentions from tourism geography.
Over the past four decades, China has been witnessed rapid, continuous and non-limit growths
of urban tourism in most cities. The local governments and developers were encouraged by this
miracle of past growth expectation or plan to a more optimistic glowing future. However, the
urban tourism is an open and high mobility subsystem of city system, and its growth is stable
and faces limits from both supply and demand sides for a certain period. When tourist demand
exceeds its supply, it will lead to overtourism. Oppositely, when tourism supply exceeds tourist
demand, which will result in over tourismification. The growth of urban tourism demand curve
is stepped. Only when the long-term influencing factors of urban tourist demand continue to
undergo major changes, can the growth of urban tourism break through the original limit and
enter a new stage. The limit of urban tourist demand stipulates the urban tourism supply and
determines the scale and level of tourist facilities such as scenic spots, hotels, restaurants, and
shopping mall which are cater to the need of urban tourists within a certain period. This study
defines a phenomenon of over tourismification as the status of tourism supply over tourist
demand, which is manifested as three conditions: whole over-supply, partial over-supply and no
over-supply but facing negative reaction to tourism growth by enterprises and locals. This study
also proposes an analytical framework on limits to growth of urban tourism and uses it to
empirically analyze urban tourism of Zhuhai city. It is found that middle- and high-end tourist
demand of the study city has been stable and faced limit since less constant change in function,
status, features and image of Zhuhai city took place and more intense competition from
surrounding cities occurred in the past decade. This indicated that the supply of middle- and
high-end hotels and other tourist facilities in Zhuhai reached a saturation point and any new
more such tourist facilities will make for over tourismification. The conditions of breaking
through limit and the relationship between growth of urban tourism and tourism development
were discussed and suggestions on the improvement of tourism statistics in China were also
proposed.

Keywords: urban tourism; over tourismification; overtourism; tourism carrying capacity; limits
to growth; tourism statistics; Zhuhai



